At  last  there’s  a  merchandising  publication  for 
the  home  electronics  market  that  says  it  all... 
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VCRs  gain 
59  percent 
in  first  half 

Videocassettr  recorders,  which 
have  penetrated  an  estimated 
two  percent  of  the  U.S.  market, 
are  showing  rapid  sales  growth 
as  consumers  learn  more  about 
the  expanding  video  world. 

Sales  of  VCRs  for  the  first  half 
of  1980  advanced  a  healthy  58.8 
percent  over  last  year's  com 
parable  period,  reports  the 
Electronic  Industries  Assoeia 
lion,  with  a  total  of  286.601  units 
sold  to  dealers  so  far  If  this  rate 
of  growth  continues  through  the 
second  half,  when  more  units 
are  customarily  bought.  VCR 
sales  for  this  year  will  total 
755.786  units. 

More  consumer  knowledge  of 
products  and  the  high  costs  of 
travel  and  other  out-of-home 
entertainment  are  factors  be¬ 
lieved  to  be  helping  stimulate 
the  sales  curve 

The  pnmarv  appeal  of  VCRs  is 
control  of  programming  —  watch 
ing  what  you  want  to  see  when 
you  want  to  see  it.  The  video 
equivalent  of  the  audio  tape 
recorder,  these  units  can  be 
Continued  on  Page  10 


Computer  sales  up  45  percent 


Today's  personal  computers  can  play  games,  be  learning  aids  or  help  perform  household  tasks 


By  K AT H LEES  LAS D EH 
While  the  completely  computer 
ized  society  — with  shopping  and 
work  being  done  at  home  via 
terminal  — is  not  yet  a  reality, 
the  personal  computer  market  is 
growing  at  a  rate  of  45  percent  a 
year.  This  means  that  a  com 
puter  in  nearly  ever\  home  is  a 
conceivable  possibilitv 

The  young  product  category  of 
personal  computers  has  already 


passed  through  several  market 
ing  stages  and  is  anticipating 
others  including  new  homes 
where  computer  capability  is 
built  in.  just  like  plumbing  or 
electrical  wiring. 

Today’s  personal  computers 
can-  be  toys,  learning  aids. 

’  games  information  centers, 
and  or  household  necessities  for 
performing  a  variety  of  tasks. 
Moving  in  two  technological 


Video  software  entries  aid  market 


By  MILTON  SC  HELM  AS 
With  the  entry  of  all  the  major 
movie  studios  into  the  home 
video  software  market,  an  explo¬ 
sion  is  taking  place  in  the 
number  and  quality  of  titles  now 


available  for  consumers’  pei 
sonal  entertainment  use 

This  development  represents 
a  major  step  towards  realizing 
the  enormous  potential  of  the 
emerging  new  home  entertain 


4  fc 
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Bruce,  star  of  the  movie  jaws,  drew  large  crowd  while  on  loan 
from  MCA  Universal  to  Seu  York’s  Video  Shack  store 


mem  systems  believe  retailers 
and  distributors. 

Software  comprises  the  key 
element  in  selling  and  building 
upon  these  systems,  point  out 
industry  persons  They  note  that 
consumers  frequently  look  at 
available  software  first,  to  deter 
mine  whether  or  not  to  make  a 
major  investment  in  compatible 
hardware  Ihercfoic  the  oil  go 
mg  release  of  attractive  software 
will  have  a  significant  effect  on 
the  future  size  and  profitability 
of  the  total  home  video  market, 
it  is  f t*lt 

Ihitil  now.  retailers  had  onl\  a 
limited  selection  of  prerecorded 
videocassettes  to  oiler  consum 
rrs  points  out  Robert  Mollct 
national  muikeiing  manager  for 
I*"*  160  unit  Video  Station  retail 
chain  headquartered  in  Los 
Angeles  But  the  bigger  the 
selection  the  more  business  we 
can  cfo  It's  like  the  ice  cream 
Continued  on  Page  /6 


directions  at  the  same  time, 
computer  development  is  vield 
ing  products  that  are  both  easier 
to  use  and  more  sophisticated  in 
what  thev  do 

First  available  as  parts  for 
hobbyists  and  engineers,  then 
pre  assembled  in  a  complete 
package,  computers  were  orig 
inallv  sold  primarily  through 
specialists  to  hobbyists.  Most 
computer  shops  are  now  concern 
(rating  on  sales  to  the  small 
business  market.  However,  a 
growing  number  of  models 
aimed  at  the  average  consumer 
are  appearing  on  the  market 
atul  these  are  being  stocked  in 
Continued  on  Page  2  ? 

More  retail 
outlets  add 
computers 

B\  BOB  CJTELLJ 
| usi  as  more  and  more  con- 
sumrrs  are  accepting  the  poten 
tial  ol  personal  computers  in 
their  homes  and  small  busi 
nesses  retailers  from  various 
segments  ol  the  total  merchant 
community  are  taking  the 
plunge  and  stocking  these  ma 
chines  in  their  stores 

Retailers  who  carry  computers 
anvl  their  peripherals  comprise  a 
div ci  se  group  that  nu ludes  mass 
merchants  and  department 
stores  like  Montgomery  Ward 
Continued  on  Page  / 9 
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With  its  premier  issue  (distributed  at  the  1980  Summer 
Consumer  Electronics  Show  in  Chicago), 

Leisure  Time  Electronics  established  itself  as 
the  dominant  publication  for  all  buyers  of  electronic 
home  entertainment  products.  This  graphically  exciting 
merchandising  magazine  offers  lively,  retail-oriented 
features  covering  video  cassette  recorders,  electronic 
toys  and  games,  personal  computers,  OEM  products, 
accessories  and  software. 
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Radio  Shack  educates; 
promotes  computer  line 

NEW  YORK —  Education  of  the  consumers  to  get  “hands  on' 
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consumer  buyer  and  consistent 
promotion  are  the  methods 
Radio  Shack  uses  to  keep  its 
TRS-80  at  the  top  of  the  com 
puter  best -seller  list 

Ever\  one  of  the  regular  Radio 
Shack  catalogs,  mailed  annuallv 
by  the  millions,  includes  the 
LRS-8()and  its  peripheral  equip 
ment  Free  comic  books,  dis 
tributed  through  approximatelv 
3,000  outlets  in  the  U.S., 
introduce  soung  people  and 
novices  to  the  workings  of  the 
tomputer.  and  regular  adver 
using  reiterates  the  message. 

Merchandising  is  done 
through  50  computci  centers, 
whic  h  aie  special  sections  within 
Radio  Shack  stores  and  through 
100  other  stores  with  specialty 
computer  departments  I  hese 
are  chosen  for  geographical 
coverage  of  important  markets 
Each  has  a  specially  trained 
sales  sta! f.  which  t undue Is  r\ en 
mg  classes  in  programming  at 
beginner  and  advanced  levels 

In  addition  In  this  tegular 
program  of  education  and 
promotion  the  chain  regularly 
conduces  a  scries  ul  •  ornputer 
blit/  events  in  major  markets 
\  full  page  newspaper  ad  invites 


experience  at  a  free  computer 
seminar,  scheduled  at  a  local 
hotel  for  one  or  two  days  No 
reservations  are  needed  for  the 
hourl\  programs. 

UNITS  WORK  ALL  DAY 

Each  of  90  working  units  with 
printers  was  in  use  all  day  and 
into  the  evening  at  a  recent  New 
York  Citv  blitz.  Staff  members 
and  a  prompting  program  in  the 
computer  guided  attendants 
through  the  steps  of  producing 
profit  and  loss  statements  or 
accomplishing  other  tasks.  A 
film  and  brief  explanation  were 
included  on  the  program,  but  the 
highlight  was  seeing  how  ras\  it 
is  to  use  the  TRS-80  While- 
visitors  waited  for  .1  turn  .11  the 
machines,  and  afterward,  there 
was  ample  opportunity  to  get 
questions  answered  and  pic  k  up 
literature  or  make  purchases 
Two  additional  t  lasses  discussed 
specialized  applic  ations 

Attendance  at  the  seminar 
qualified  persons  lor  a  certificate 
good  for  a  lice  course  in  pro 
gi. miming  at  a  Radio  Shai  k 
c  elite  1  The  <  h.tin  also  gav  v  out  a 
package  of  literature  to  each 
attendant  ami  a  mailed  follow 


reflet 

New 

that 


Computer  centers  such  a$  thin  one 
Radio  Shack  store s  selected  for  thi 

up  a  week  latei  offered  a  limited 
time  pr it  e  special  on  the  I  RS  SO 
L.lfectiv  eness  ol  the  blitz  is 
ected  111  the  comment  of  a 
York  City  store  manager 
“we  II  sell  all  ol  the 
machines  used  in  the  seminar 
before  it  ends  and  additional 
sales  will  tonimue  in  the  stoic 
Although  the  promotional 
activities  are  directed  to  bust 
ness  buxeis  the  IRS  SO  also  in 
used  b\  mam  as  a  home 
computer  Ini  personal  use 
partly  because  M  was  the  tiisi 


are  special  sections  found  in  ffl 
ir  geographic  importance 

unit  available  lor  under  51.000 
Mans  1  luhs  base  also  been 
pusatelv  formed  to  exchange 
information  and  stage  compel! 
lions 

Radio  Shack  recently  added 
three  models  to  i«n  current  corn 
puter  line  iiu  ludmg  a  coloi  unit 
and  .i  pocket  Version  I  here  are 
five  computers  now  being  of 
lered  l»  the  lands  Corporation 
division  with  fit ues  lor  the  units 
ranging  from  a  low  of  for 

the  pocket  model  to  S3  150  for 
the  IKS  II 


Polk's  links  computer  sales  with  electronic  game  business 

,  Vn  one t at  1  lie  unit  ol  each  tvpe 

NEW  YORK  Personal  rum  early  because  commit ei  kits  outer  of  then  oven  I  .  , 


NEW  YORK  Personal  com 
puters  are  seen  as  an  upwatd 
•  'tension  ol  the  electronic  game 
business  at  Polk’s  Ifohhv  L)e 
partmeni  store 

I  he  live  sioiy  well  respected 
store  located  on  New  Yolk  s 
fifth  Avenue  was  one  of  the 


early  because  computer  kits 
were  then  available,  and  I  knew 
that  mans  schools  were  teaching 
computer  programming,  or  had 
computet  clubs  Mans  young 
people  who  receive  this  rudi 
mentarv  exposure  get  then 
appetites  whetted,  and  want  to 


puter  ol  then  own 

Polk  is  in  the  process  ol 
tripling  Ins  MU)  sq  ft  basement 
compute!  department  and  com 
hming  U  w  lib  his  extensive 
elec  noun  game  selection  lot 
thud  and  foui  1  h  quarter  selling 
Personal  computers  are  noth 


\n  operating  unit  ol  each  tvpe 
is  alwavs  kept  on  display 

Consumers  want  home  com 
puter  systems  featuring  c  oloi 
display-*  and  which  have  tvpe 
w liter  keyboards  Polk  notes  Hr 
says  he  buys  10  units  eac  h  of  the 
Ohio  beienufk  models  and 
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marketing  battleplans 
Videodisc  manufacturers  P^Pare  „,d 
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for  next  vear  as  three  groups  of  '^through  a  television  set  n°^  |he  VHH  '*  product  is  expected  to  sc 

!n»ior  firms  go  into  national  «"•*«  thf  phonograph  record  r  ’r  Pomewhere  in  between. 
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There  arc  predictions  that  as  ^ 

many  as  4  million  videod.se  units 

xvill  be  sold  annually  by  19 
q  million  by  th*- 
decade 


b*»f 


<& 


A  marketing  r  ~  ’f  iisc  ^.produces  «...  nDl  just  a  low-p*- 
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J795  for  Magnav  lsiou.  * 

for  the  Pioneer  model  The  GE 
product  is  expected  to  sell 
somewhere  in  between 

"The  videodisc  buyer  is 
,hc  average  color  television 
buyer,  he  is  the  same  customer 
who  will  spend  the  extr^dollars 

for  wire,  wheels  on 
maintains  Ken  I"*”™.  ^ 

ice  president*  market  g 
tagnavox.  which  introduced 
agnaVision  last  December  in 
«ted  cries.  "The  disc  custo 

wants  to  be  entertained  at 

<•  -  but  on  his  own  terms  He 

,  state  of  the-art  and  quah 
nteriainment.  and  e 

and  able  to  pay  the 
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Leisure  Time  Electronics  enables 
manufacturers  of  in-home  electronic 
entertainment  systems  to  reach  the  entire  retail 
community  efficiently  and  inexpensively  while 
creating  new  distribution  channels.  No  other 
business  publication  matches  Leisure  Time 
Electronics’  potential  to  simultaneously 
contact  all  the  retailers  and  distributors  that 
manufacturers  need  to  reach  in  this  rapidly 
expanding  market.  More  than  40,000  readers 
from  department  stores,  mass  merchants, 
electronic  and  toy 
distributors,  TV  and 
Hi-Fi  stores,  computer 
boutiques,  electronic 
game,  video  and 
appliance  outlets 
receive  Leisure  Time 
Electronics.  With 
thousands  of  bonus 
copies  delivered  to  the 
Winter  and  Summer 
Consumer  Electronics 
Shows,  Leisure  Time 
Electronics  is  right 
on  target. 


1981  INTERNATIONAL  WINTER 
CONSUMER  ELECTRONICS  SHOW 

THE  MOST  EXCITING  CONSUMER  ELECTRONICS  SHOW  EVER 


•  SEE  one  half  million  square  feel  of  exhibits.  with  950 
exhibitors  showing  the  newest  products  in  the  industry  including  Vide< 
Tape/  Disc  Systems  and  Software  •  Tetevisior  •  Audio  Com;  ret  and 
Comporn  •  Audio  TapeEq  ttware*- 

Games  •  Personal  Computers  •  Calculators  and  Watches  •  Radios  • 
Auto  Audio  and  CB  •  Telephones  •  Ac  essores 

•  VISIT  these  Sp*  ialCES  Exhibits  Co"  .met 
Electronics  Advertising  and  Promotion  Show 
case  Retail  Resource  Center  Hardware 
Software  Cross  Merchandising  E  mibit . 
i  International  Visitors  Center 
.#  ATTEND 

I E  lectronics  and  Commum 
k  jtionsContere"'  es  Retail 
k  Merchandising  Workshop 
'  „and  Retail  Management 
^Seminars 

JOIN  50.000 
attendees  at  IN? 
Industry1* 

Total  Winter 
Maiketpi** 


LAS  VEGAS  CONVENTION  CENTER  HILTON  HOTEL  JOCKEY  CLUB 

THURSDAY,  JANUARY  8  -  SUNDAY  JANUARY  11, 1981 

Please  send  my  free  admission  badge 
and  the  CES  information  brochure. 
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Various  manufacturers  have  realized  that  the  explosive 
home  entertainment  market  is  converging.  They  have 
placed  their  advertising  in  the  only  publication 
able  to  convey  their  message  to  the  entire  marketplace: 
leisure  TIME  ELECTRONICS 
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Advanced  Circus  Home  Pinball. 
Big  excitement  for  families. 
Big  profits  for  you. 
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Lsiswentne  Electronics 


Published  by  Charleson  Publishing  Company  «  124  East  40th  Street  »  New  York,  New  York  10016 


1981  ADVERTISING  RATES  and  EDITORIAL  SCHEDULE 


GENERAL  ADVERTISING  RATES 

JUMBO  PAGE  (Tabloid  -  9V2  x  13V4) 


IX 

4x 

Jumbo  page 

4700 

4200 

3/4  page 

3600 

3200 

1/2  page 

3000 

2700 

1/4  page 

2050 

1850 

JUNIOR 

PAGE  (7x10) 

1  page 

3100 

2800 

2/3  page 

2650 

2400 

1/2  page 

2150 

1950 

1/3  page 

1500 

1350 

1/4  page 

1200 

1100 

1/6  page 

950 

850 

Oversize  page 
(to  8%  "xl  114" 

3400 

3100 

7x10  PAGES  BLOWN  UP  TO  JUMBO 
TABLOID  PAGES  AT  NO  PRODUCTION  CHARGE 

BLEED 

Acceptable  in  spreads,  full  pages  (either  tab¬ 
loid  or  7  x  10  pages)  and  fractional  page  units 
—$300  per  page.  7  x  10  bleed  ads  are  an 
oversize  page. 


COLOR  RATES 

(Plus  space  cost) 

Per  Page  2-Page  Spread 


AAAA  Standard  colors 

500.00 

800.00 

Matched  colors 

600.00 

900.00 

3-color:  Black 

&  2-colors 

900.00 

1500.00 

4-color  process 

1100.00 

1800.00 

INSERTS  SUPPLIED  BY  ADVERTISERS 


lx  4x 

1  page  insert 

(single  sheet  printed  1  side)  3100  2800 

2  page  insert 

(single  sheet  printed  2  sidps)  5700  5200 

4-page  insert  8800  8000 

Inserts  larger  than  4  pages;  4-page  insert 
rate  plus  $1550  per  additional  page. 

NOTE:  Above  rates  are  for  8V2”  x  1 1"  inserts. 
Add  25%  for  tabloid  size  inserts.  Multiple 
page  inserts  count  as  one  insertion  toward 
the  earned  frequency  rate. 

BACK  UP  CHARGE — $600  back  up  charge 
for  single-page  inserts.  $800  back  up  charge 
for  2-page  spread  inserts. 


PREFERRED  POSITIONS 

$300  extra  per  page.  Inside  Covers— $400 
extra  per  page.  Back  Cover— $500  extra  per 
page. 

MECHANICAL  REQUIREMENTS 

(Width  by  Depth  in  Inches) 


GENERAL  SHIPPING  INSTRUCTIONS 

Send  all  contracts,  insertion  orders,  nega¬ 
tives,  scotchprints,  mechanicals,  etc.  to: 
LEISURE  TIME  ELECTRONICS,  124  E.  40th 
St.,  New  York,  N  Y.  10016.  Ship  all  printed 
inserts  to:  LEISURE  TIME  ELECTRONICS, 
c/o  Hughes  Printing  Co.,  34  N.  Crystal  St., 
E.  Stroudsburg,  Pa.  18301. 


JUMBO  PAGES  (9V2  x  13V4) 


1 

9V2  x  13v4 

Vi 

9V2  X  6S  8 

V4 

7  x  43s 

*4 

9Vz  x  10 

Vi 

43/4  x  1 3V4 

V4 

45/e  X  65/8 

*4 

7  x  13v4 

V4 

9V2  x  3V4 

V4 

2V4  x  1 3V4 

JUNIOR  PAGES  (7  x  10) 


1 

7x10 

v2 

45/8  x  7V2 

V4 

7  x  34 

45/e  x  10 

Va 

2V4  x  10 

V$ 

2V4  X  478 

yfi 

3V2  x  10 

V3 

4s8  X  478 

Oversize 

V2 

7  x  47'a 

V4 

3V2  x  47a 

8V4  X  11 1/4 

Publication  trim  size — 10v2  x  1 41 2 
Bleed  page — 10s  a  x  1434 
Bleed  Page  Spread — 21 1 4  x  1434 

INSERT  SPECIFICATIONS 

Maximum  Size  (Tabloid) 

2-page,  single  leaf,  untrimmed  size:  10-5/8"  x 
14-3/4";  allow  3/16"  trim  at  top,  bottom  and 
outer  edge 

4-page:  21-1/4"  x  14-3/4".  folded  tu  10-5/8"  x 
14-3/4".  Do  not  fold  if  publisher  is  to  back  up. 
Keep  essential  elements  1/4  or  more  from  trim 
edges  Smaller  sized  inserts  (8-1  /4"  x  11-1  /4"  or 
9"  x  12"  etc.)  are  also  acceptable 
Maximum  weight  of  stock;  80  lb  -25  x  38  basis 
For  quantity  of  inserts  required,  contact  pub¬ 
lisher 

PRINTING  SPECIFICATIONS 

FILM  NEGATIVES  for  all  advertisements  are  pre¬ 
ferred;  right  reading  emulsion  side  down.  133 
screen  for  half-tone  areas.  One  complete  negative 
for  each  color  is  required  with  register  marks  and 
proofs  for  inking  and  registry  guide. 

Film  positives,  scotchprints  and  camera  ready  art 
are  also  acceptable  Any  changes  to  be  made  on 
films  or  other  production  work  will  be  charged  at 
publisher's  cost 

4-color  process  is  printed  4-color  wet  Sequence  is 
blue-red-yellow-black  Please  send  one  set  of  pro¬ 
gressive  proofs  for  4-color  advertisements. 

Film  will  be  stored  for  13  months  and  then  de¬ 
stroyed  unless  otherwise  advised  by  advertiser  or 
agency. 


ISSUANCE  AND  CLOSING  DATES 

Leisure  Time  Electronics  will  be  published  4 
times  in  1981— Winter,  Spring.  Summer 
and  Fall.  For  closing  dates,  contact  pub¬ 
lisher. 

GENERAL  RATE  POLICY 

Orders  are  accepted  subject  to  change  in 
rate  upon  notice  by  publisher. 

COMMISSION  AND  TERMS 

Net  30.  15%  of  gross  billing  allowed  on 
space,  color,  bleed  and  position  if  paid  with¬ 
in  thirty  days.  No  agency  commission  on 
production  or  handling  charges.  No  cash 
discount. 


1981  EDITORIAL  SCHEDULE 


WINTER— CONSUMER  ELECTRONICS  SHOW  ISSUE 
Product  previews  tor  i98t  Feature  stories  ^ocus  on  new 
introductions  in  electronic  games  video  games  video  cas¬ 
sette  recorders,  video  discs,  personal  computers  and  soft¬ 
ware  Preliminary  reports  on  fourth  quarter  sales  ana  pi  edi¬ 
tions  for  the  coming  year  Editorial  feature  on  camera  shops 
stocking  VCRs 

SPRING — PERSONAL  COMPUTERS  ISSUE  Topics  .nciude 
where  the  market  is  headed,  popular  price  points,  industry 
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